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Preface Statement

For my "Self-Promo" ad the client was for my group
called "The Yamaha Players”. My target audience is
women who want to play in a saxophone group. | used
a gold tone to replicate the colors of my saxophone.
| also bolded words to make them stand out more. |
learned how to use the eyedropper tool, and how to
play with different fonts.




Self-Promo Ad

Let’s Jam It Up

The Newest
Saxophone
Group in
Chicago!

The Yamaha Players

Join Jillian’s all-female saxophone group.
We aim for the high notes in order to play
different genres of music. Get ready to open
your case and assemble that saxophone.

1350 BridgeWater. LN
Long Grove
309.894.6786

To join our group visit
Yamaha-Players.com
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Preface Statement

For my "Philosophy"” ad the client was for Lululemon.
My target audience was women ages 18-25 who want
to get into either training, running, or both. | used
copy that showed that the company is reputable, and
put pictures of the shoes on the ad. | put the ad on a
bus stop so that people can stop walking and thinking
about buying new shoes. | learned how to use
Photoshop and create new designs.
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Philosophy Ad

Everyone
Else Is
Already Taken

Lululemon

Shop shoes made for women
lululemon.com
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Preface Statement

My "Mondrian” ad the client was for the Visa Credit
Card Company. My target audience was people around
25-40 who love to travel and have a steady source of
income. | used photos of people smiling to invoke
happy emotions. | did a big V for Visa to draw people’s
attention to the ad. | learned how to work with shapes,
write the appropriate copy and play with different
colors.
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Mondrian Ad

VISA

Everywhere l ou Want To Be

VISA is a trusted credit card company, that
provides secure, and convenient payments.

AVISA Credit Card is a great choice for travellers. VISA is accepted by merchants worldwide
and can be usad In many differant locatians, There are alsa benefits such as travel Insurance,
muHiple security measunes, 24/7 protections, and emergency assistance. Be able 1o travel

so DB sccey cadihe o B ol o el v sk cea el codbl-To. EE NN N o ol o bR o
WIRDT WAL BLY, % L il T AT TR Tl WL 5= 0 P L T LRI

FAnd your perfect fit witha
VISA ereclit eard taday!

usa.visa.com
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Preface Statement

For my "Auto-Ethnographic” ad the client was for both
Brady and Apple. The target audience was people who
want to stop gun violence. | used a lot of different
fonts to make certain words stand out and used
photos to make the ad more emotional. | learned how
to play around with different fonts and how to balance
all of them evenly.
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Auto-Ethnographic Ad

Take Action

Following the recent school shooting in Parkland, Florida, Apple has partnered up

with the Brady organization whose mission is to combat gun violence. Apple and

Bradley commit to working together in hopes of providing safety and opportunity
for help if an act of gun violence does occur.

Help stop gun violence and consider donating to the mission. Purchase an Apple
iPhone and 50% of the profit will be donated to Brady.

Read victim David Hogg's story below

“I was innocently sitting in class when | heard aBANG far
away in the school hallway. The teacher ordered us under the

desk.Fear crept into my eyes as | thought, schoof shooter. | could

hear the shots coming cLosER

I fmntimf_[y pulled out my Apple iPhone, which was the }:ell,:e:u‘g:; l:;l?;l:r?v ::‘
Brightest thing in the room compared to the other students’ MHP.'RS AND T0 TeXT FAMILY
gloomy eyes. | used IMessages to text my friends and AND FRieNDS"
family. | texted my sister, who was in the building, to make MOLLY HOG6

sure she was Safe.

As ajouma[ist; | used my Apple iPhone to record people, so
their voices could echo on. | was able to post on social media to
let everyone know what was happening. Loud footsteps are hears
out in the hallway. cL’imtﬁin‘g my iPhone, | looked down at a text
that said, Police are inside." - David Hogg (Victim)

Donate by going to bradyunited.org today!
Or

BRADY Go to apple.com!
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InDesign Tutorial

Michigan’s
best
skiing

Three major ski resorts offer a total of more than 165

downhill runs. To skiers and boarders, the Pefosky
Area is a Michigan treasure.

Nub's Nob

Petoskey’s Plate

et autenimpeles aliquae pedi vo-

Onet ut voluptatem
earum ipsant voluptati
miliati consecusanda

coneceperit, occus eatemporro
earum ilicias parum aciume lam
invendest maio te alibus.

Porum velitiusant a ped magni-
‘mi, optatqu idempor rovidusda
quame nos ad mo coreperum

This location has 53 ski slopes and frails. I includes ~ [EENYSSSEN hiliqui corit veliquam

a beginner's area that i free, a ski school, child-
care, ski rentals, ski league events, and so much
more. Check it out at nubsnob.com.

Boyne Highlands

There are over 270 acres for skiers. Have your

choice of skiing all day or night. There are ski rent-

als, and an Austrian-American Snowsports School

that is offered in this location.

Boyne Mountain

It has 60 ski runs and beautiful sites.
There i i

ski tickets at boynemountaincom.

PETOSKEY &
AREA.COM =

denis ea pa vero coriorrovit re-
hent invel ma ditatem secepelit,

THE BEST CHEFS INTOWN

ri re laut archilicatis aut fugiant
ma doluptatis minverio ilici-
umquis cus ipicabo. Ustrum et
untius nisi solo et moluptatem
quia plias doluptatus ratecab
illatem ut porem eum ut rem

re nem volore ea voloresti aut
facero tescium demodigenet ad-
ipsum rempore, consend ipienda
nduciatetus re veni to id que vit,
soluptatem volendi gentur? Qui-
aecea sint harci volorem fugias-
itas as diae as maio. Et hilibuscit
ipsa nus nos ut ullendis idigent

lupta quia

ut voluptur, iunt et pressi cum
volestis aut oditate nonserum
quatibus, inctem lictur? Quis

id quaspid utemodipic to dis re
sequibus, sit, et as arumquam
harciet fugiae earum re rem que
volora niminis ad quate nullup-
tatur maximus.

Maximos simusam, ea quiatia nis
, hicium et hiliqui corit veliquam

denis ea pa vero coriorrovit
FROM CAFETO GOURMENT

ri re laut archilicatis aut fugiant
ntiande consentum iurios adione
asped quibus, num corpores dem.
Nequi quam aperspit harchicia
ium ad que pore cus sitatiuntur
sequatuint aut hit quibus, eoss-

in remquatur sin nonem. Is aut
modita coribus mo ea iniet voleni
con non rem. Em et, occaerro con
nihici doluptatus as ut ut labor-
rum dit offic tenis eatempe rnatis
nam.

to ski
and do.

Preface Statement

For the InDesign tutorial, the client was Petoskey Area.
The target audience was for family and or friends who
wanted to go to Petoskey, Michigan. | used the same
colors and photos around the ad to make the ad stand
out. I learned how to use InDesign.
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InDesign Tutorial

Let’s Go Explore!

Something fun for every season.

Exploring Petoskey is a wonderful way to get a sense of the natural beauty and character of
this northern Michigan community. There are many attractions for all year round. Some of
these include visiting parks around Petoskey. Some of these include the Petoskey State Park or
the Bear River Valley Recreation Area. In these parks, one can experience hiking trails, beach-
es, picnic areas, and kayaking opportunities.

There are is skiing or snowboarding during the winter months. There are many ski resorts such
s Nub's Nob. Also, check out the Petoskey Winter Sports Park. This includes skating, sled-
ding, and snowshoeing. Check out more of what Petoskey has to offer at michigan.org

Petoskey, Michigan is a famous tourist location with a variety of
~ /I activities and attractions available all year. There is the Petosk

You Betcl WEs R
vendors, live music, and a carnival. There is also the Petoskey’s

we got FEverts  wmercamvaiwiichndues e hring snowshocing amd

a parade. Art in the Park has over 100 artists showing what th
created. Farmers Market, which is held on Fridays during th

101 E Lake St

2475 M 119, Petoskey Petoskey

This beach has

over 3000 feet This beach is small

of shoreline. but it has excellent
vistas of the harbor.

Petoskey Annual

Balloon Fest MAY 15

901 W Lake St Harbor Springs L
Petoskey M1 49740

P
A smaller beach, This is a peaceful : - I

with a great view shoreline in the Bay

T
of the bay. View community. If Iz : I
is a grete spot for
swimming and sun- g : .

bathing.
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Preface Statement

For my "Web" ads my client was Subway, and the
target audience was anyone who wants to use the buy
one get one deal. | used the same green and yellow
colors for the Subway logos. | also added a
"Click here" or "Order Here" button so people knew
what to press. | learned how to create different web
ads and efficiently present them.
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Web Ads

VERTICAL SKVSCRAPER 160 X 600

FULL HORIZONTAL LEADERBOARD 728 X 90

o CLICK FOR
covpon

Buy One Get One
50% Off a Footlong!

=m.. e o STANDARD SQUARE 200 X 200

What We Provide

Classic Sandwiches
Fresh Mealts

USE Code
BOGO50

CLICK BELOW BANNER 468 X 60

Subway W NoWay or Your Way E
nﬂﬁ Look Right € ORDER MERE ); = e
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